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The Problem in Question 
Consumers like to buy the lowest priced products 

http://www.richdad.com/ 

Presenter
Presentation Notes
Consumers buy the lowest priced product regardless of its sustainability. 
Green products are more expensive.




The Greenbin Solution 

Its Simple! 
We will hunt down unbelievable local green deals 
and offer them to you! 

https://www.pragueticketoffice.com/group-booking-for-private-groups/ 



Weekly Environmental Goal 

KWh/year savings 
     0              3000 

50 % 
off 



The Greenbin Solution 
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Presentation Notes
We will hunt down the best products Saskatoon has to offer and get these local businesses to slash their prices if there are a certain amount of buyers.

Much like Groupon, Greenbin will be actively seeking out vendors willing to feature a deal on our website and customers looking to take advantage of said deals. 

Once our customers make a decision to purchase one of our deals, a coupon will become available for customers to redeem in store. We then take our share of the transaction, paying the remainder to the merchant.

Greenbin will provide businesses with an incentive to choose us over groupon by reducing the percent share we take from merchants (groupon typically charges 50% we would charge 30%) and by marketing their business as being more environmentally conscientious than their competitors. 





The Greenbin Solution 

http://www.goodhousekeeping.com/ 

https://www.northernsafety.com http://www.bikesdirect.com/ 

Presenter
Presentation Notes
As previously mentioned, Greenbin will focus efforts on promoting products that can help lead people towards a more sustainable lifestyle.

Possible deals could include: 
LED lightbulbs, which use less energy and last longer than conventional lightbulbs. 
Re-usable water bottles, which helps to prevent the accumulation of plastic water bottles in landfills. 
Bike tune-ups, which can make an alternative to driving more attractive (thereby reducing CO2 emissions)
 and green cleaning products, which leave a smaller footprint on the environment than some of the more industrial alternatives. 

I will now hand it over to Bruce who will tell you a little more about the products UofS students are interested in.



ENVS 401 Class Survey 
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Taking Action:  
Networking 

Visited the Saskatchewan 
Living Green Expo on Feb 26th 
Networked with local 

businesses and presented 
“GreenBin”   
 
 



Taking Action: 
 Social Media 

Presenter
Presentation Notes
Social Media:
GreenBin Website:
http://saskgreenbin.wix.com/greenbin
Facebook:
https://www.facebook.com/Sask-Green-Bin-1678695969054131/?ref=aymt_homepage_panel
Twitter:
https://twitter.com/saskgreenbin






Developing a brand name 
Building merchant relationships 
Strong marketing tool for green products 
Imbedded in Saskatoon  

Key Factors for Success 



Accomplishments  

People are starting to notice 
London Drugs and Co-oP showing 

strong interest. 
Like us on Facebook and follow us on 

Twitter to show support and make 
Greenbin come to life! 



 50% off Sodastream machine  
Regular Price$99.00 

 

Why its better than the alternative 
Saves 2000 bottles per one CO2 cartridge 

 

 

London Drugs Sodastream 

Presenter
Presentation Notes
Welcomed London Drugs as our partner





Because… 

“Alone we can do so little, 
  together we can do so much.”   

            Helen Keller 
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